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UK Summer Mindset Study 2026

Topline findings for consumer media: Brits are making their own sunshine this summer through days out,
BBQs, pub gardens, outdoor plans and time with friends.
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summer , :
As travel uncertainty puts UK plans back in focus, the summer feeling
starts closer to home.
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PRESS READ  The summer feeling is not just about the destination. It is created through smaller, more spontaneous moments closer to home.

Methodology Research conducted by Strat7, commissioned by Kopparberg, among 1,000 nationally representative UK adults, May 2026. Base: all respondents. For editorial use with Kopparberg Bring Me Sunshine press release




